Hilton Doha’s The Pearl Residences
officially opens its majestic doors

he contemporary-de-
Tsigned Hilton Doha The

Pearl Residences, de-
scribed as ‘one of Qatar’s most
highly-anticipated and sought-
after residential facilities; was
officially declared open yester-
day.

Owned by the Kuwaiti-backed
First Qatar Real Estate Develop-
ment Company (1st Qatar), the
property is the largest Hilton in
Qatar and the company’s first
serviced residence in the coun-
try, according to a statement.

“This is our first hospital-
ity development and one which
demonstrates our confidence in
the Qatari market and its sus-
tainability while sending a clear
signal of our commitment to the
very highest of quality build and
outfitting,” said 1st Qatar’s chair-
man and CEO, Fahad Khalid al-
Ghunaim.

The opening represents a mile-
stone for Hilton, strengthening its
presence and its commitment to
sustainable travel across Qatar, ac-
cording to Etienne Gailliez, Hilton
country general manager, Qatar.

“Hilton has fantastic proper-
ties in Qatar across three brands,
and Hilton Doha The Pearl Resi-
dences is an exciting addition to
our portfolio in the country. This
opening will play a key role in
Qatar’s growing tourism propo-
sition and we look forward to
welcoming residents and inter-
national travellers to this exciting
new hotel”

The 38-storey, world-class
property is just 30 minutes away
from Hamad International Air-
port and stands within The
Pearl-Qatar’s Qanat Quartier at
the gateway to the island.

A smart building, where guests
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have digital keyless access fea-
tures 414 stylish, fully furnished
accommodation choices and
comprises a series of high-end
fine dining options, a temper-
ature-controlled outdoor pool,
soon-to-open private beach, and
akids’ club.

It also houses the Signature
eforea spa & health club using
Elemis & Sothys Spa products, a
24-hour business centre and six
hi-tech meeting rooms.

The residential unit features
signature studios, 1-2-3-bed-
room serviced apartments and
duplex townhouses, all beauti-
fully outfitted with the optimum
in-home comforts, including
modern kitchens, living rooms
with a sofa, designated dining
areas, and private bathrooms in
every suite.

Sun-drenched openable win-
dows, stylish gold accents and
sophisticated lighting fixtures fill
the vast open spaces with light.
There are balconies and sea views
in every room.

The residences’ appeal will go
well beyond the hardware struc-
ture, according to Hassan El
Wahidi, general manager, Hilton
Doha The Pearl Residences.

“We intend to establish a
strong reputation for superior
and uncompromising products
and services across Qatar’s lei-
sure and business tourism offer-
ings. We aim to make this break-
through property a preferred
choice for long and short stay
guests by offering everything you
could want in a hotel filled with
everything you need in a home,
as well as alocal social hub and an
exceptional business and events
option,” he said.

The residences are comple-
mented by a range of restaurants
which feature innovative dining
options including The Kitchen
for exquisite international cui-
sine, the warm Mulberry Tavern
for more casual fare, and the cul-
turally authentic Levantine Res-
taurant with the menu featuring
popular and creative Lebanese
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dishes curated by the Lebanese
Terroir Culinary Artist and inter-
national Master Celebrity Chef,
Joe Barza.

El Wahidi has confirmed that
the residences will be committed
to sustainability.

“We are striving to ensure
these are eco-conscious resi-
dences through the implemen-

tation of fully biodegradable
and plastic-free policies. As a
company, Hilton is committed
to sustainable travel and tour-
ism. This commitment is evi-
dent at Hilton Doha The Pearl
Residences which will avoid
plastic bottles and pens; while
using take away cups with com-
postable lids, biodegradable cof-

fee capsules and linen napkins in
lieu of paper napkins and much
more all in line with Hilton’s
goal to cut its environmental
footprint in half and double its
social impact investment by
2030, he said.

El Wahidi also emphasised the
property’s commitment to a di-
verse and inclusive workforce.

“We are committed to to-
tal workplace inclusivity and
gender diversity. Our staff will
represent numerous different
cultures and backgrounds from
over 46 countries, of which 50%
are women. All these efforts are
in line with Hilton’s Travel with
Purpose corporate responsibil-
ity strategy”



